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Facts & Figures

Editorial content
Monthly Topics

Readers/circulation

•  Regulatory Issues
•  Avionics Systems
•  Legislative Issues
•  Technical Procedures
•  New Products
•  AEA Events
•  New Technologies

•  Member Profiles
•  New Aircraft
•  Marketing Issues
•  Industry Events
•  International Market
•  Industry Personnel
•  Retrofits

•  Editorials
•  Business News
•  Professional 
   Development
•  Installations
•  Careers
•  Much More

Popular Features 
What’s New: This section highlights the latest developments and progress of 
AEA members, their employees and their companies. There is no charge to AEA 
members to submit company news for this section. Send your news releases to 
Avionics News at newsreleases@aea.net.

The View From Washington: AEA’s vice president of government and 
industry affairs reports each month on the latest regulatory and  
legislative issues — nationally and internationally.

Avionics Facilities (Owners, Managers, Technicians, Mechanics)...........4,800
Avionics Manufacturers............................................................................1,400
Instrument Shops.....................................................................................1,100
End-Users/Pilots (Corporate, Private).........................................................850 
Government Agencies (FAA, NTSB, DOT, TCCA, EASA, CASA)..............500
Airframe Manufacturers...............................................................................450
Test Equipment Manufacturers...................................................................250
Technical Schools........................................................................................250
Miscellaneous (Ad Agencies, Avionics Students, Flight Schools)...............250 
Aviation Consultants....................................................................................200

Avionics News magazine is the voice of 
the general aviation electronics industry. The 
magazine is read by the decision-makers in 
the industry. The majority of Avionics News 
readers are the owners, managers and 
technicians of Part 145 repair stations 
who sell, service and install your products. 
They are in the position to recommend your 
products to the end-users — their customers.

More than 10,000 copies (representing 29,000+ readers) of Avionics 
News are mailed monthly to subscribers, including approximately: 

AVIONICS NEWS MAGAZINE
Frequency:	  Monthly
Printing Method: Web Offset
Binding:	   Perfect Bound
Trim Size: 	   8 1/2” x 11”

COMMISSIONS and 
payment terms
TERMS: Net 30
Only recognized agencies receive 
a 15 percent discount if the 
invoice is paid within the 30-day 
term and billing is handled 
exclusively through the agency.

Space on contract is to be used 
within a 12-month period. Three-
time, six-time and 12-time rates 
are based on the number of issues 
used during a 12-month period.

MAILING INSTRUCTIONS
Insertion orders and 
shipping materials:  
Avionics News Magazine
3570 NE Ralph Powell Road
Lee’s Summit, MO 64064

Telephone: 816-347-8400        
Fax: 816-347-8405
e-mail: avionicsnews@aea.net 
www.aea.net  

POSITIONS/Copy
CANCELLATIONS

Positioning of advertising is at 
the sole discretion of the 
editor. Preferred positions may 
be available — inquire for 
availability and pricing. 
Cancellations or changes of 
orders are not accepted after 
the closing date.

Advertiser and advertising 
agency assume liability for all 
content, including text, 
representation and illustrations 
of advertisements printed, and 
also assume responsibility for 
any claims arising therefrom 
made against the publisher. 
The publisher reserves the 
right to reject any advertising 
contract or insertion.
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Ad Sizes
INTERNATIONAL The Aircraft Electronics Associa-

tion hosted the annual AEA Eu-
rope Meeting in May, in Cologne, 
Germany. The meeting featured an-
other solid program, and hopefully, 
you were able to attend this year.

During the meeting, the AEA 
gave a review of regulatory issues 
important to its European member-
ship, followed by a presentation 
from John Vincent, the head of the 
safety analysis and research depart-
ment for the European Aviation 
Safety Agency. Vincent’s presenta-
tion focused on the activities of his 
office, specifically those with the 
European Strategic Safety Initiative 
(ESSI).

ESSI is an aviation safety part-
nership between EASA, other reg-
ulators and the industry. Its objec-
tive is to further enhance safety for 
citizens in Europe and worldwide 
through safety analysis, implemen-
tation of cost-effective action plans, 
and coordination with other safety 
initiatives worldwide.

EASA launched ESSI launched 
in July 2006, as a 10-year program. 
It has three teams: the European 
Commercial Aviation Safety Team 
(ECAST), the European Helicopter 
Safety Team (EHST), and the Euro-
pean General Aviation Safety Team 
(EGAST).

ECAST addresses large, fixed-
wing aircraft operations and aims 
to further enhance commercial avia-
tion safety in Europe and for Euro-
pean citizen worldwide. It cooper-
ates with the Commercial Aviation 
Safety Team and other major safety 
initiatives worldwide, in particu-
lar under the Cooperative Devel-
opment of Operational Safety and 
Continuing Airworthiness Program 
(COSCAP) of the ICAO Technical 
Cooperation Program. 

ECAST monitors the implemen-
tation of action plans inherited from 
the former Joint Safety Strategic 
Initiative of the Joint Aviation Au-
thorities, and it has developed a new 
safety approach using a three-phase 
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ulators and the industry. Its objec-
tive is to further enhance safety for 
citizens in Europe and worldwide 
through safety analysis, implemen-
tation of cost-effective action plans, 
and coordination with other safety 
initiatives worldwide.

EASA launched ESSI launched 
in July 2006, as a 10-year program. 
It has three teams: the European 
Commercial Aviation Safety Team 
(ECAST), the European Helicopter 
Safety Team (EHST), and the Euro-
pean General Aviation Safety Team 
(EGAST).

ECAST addresses large, fixed-
wing aircraft operations and aims 
to further enhance commercial avia-
tion safety in Europe and for Euro-
pean citizen worldwide. It cooper-
ates with the Commercial Aviation 
Safety Team and other major safety 
initiatives worldwide, in particu-
lar under the Cooperative Devel-
opment of Operational Safety and 
Continuing Airworthiness Program 
(COSCAP) of the ICAO Technical 
Cooperation Program. 

ECAST monitors the implemen-
tation of action plans inherited from 
the former Joint Safety Strategic 
Initiative of the Joint Aviation Au-
thorities, and it has developed a new 
safety approach using a three-phase 

process:
• Phase 1: Identification and se-

lection of safety issues 
• Phase 2: Safety issues analysis 
• Phase 3: Development, imple-

mentation and monitoring of actions 
plans 

Phase 1 was conducted from April 
2006 to December 2007. Eighteen 
safety subjects were identified as • 
Phase 1: Identification and selection 
of safety issues 

• Phase 2: Safety issues analysis 
• Phase 3: Development, imple-

mentation and monitoring of actions 
plans 

Phase 1 was conducted from April 
2006 to December 2007. Eighteen 
safety subjects were identified as 
topics for further analysis in Phase 
2. Last year, using a prioritization 
process combining safety impor-
tance, coverage and high-level, 
cost-benefit considerations, ECAST 
decided to launch two activities on 
safety management systems and 

ground safety as part of Phase 2.
EHST brings together manufac-

turers, operators, research organiza-
tions, regulators, accident investi-
gators and a few military operators 
from across Europe. It is the heli-
copter branch of ESSI and the Euro-
pean component of the International 
Helicopter Safety Team.

EHST is committed to the goal 
of reducing the helicopter accident 
rate by 80 percent worldwide by 
2016, with an emphasis on improv-
ing European safety.

General aviation is a high prior-
ity for EASA. General aviation is 
a dispersed community of diverse 
components, such as business avia-
tion, aerial work, air sports and rec-
reational activities. EGAST is a new 
venture in Europe and a challenge.

The initiative responds to the need 
for a coordinated European effort. 
The stated mission of EGAST is to 
promote and initiate best practices 
and awareness to improve safety, 
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ity for EASA. General aviation is 
a dispersed community of diverse 
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tion, aerial work, air sports and rec-
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for a coordinated European effort. 
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aviation sectors. The team can make 
non-binding recommendations. In 
addition, specific objectives and 
priorities can be defined at sector 
level, depending on safety impor-
tance and available resources.

The AEA participates on Euro-
pean General Aviation Safety Team. 
As EGAST develops tools to bet-
ter communicate safety initiatives 
to the public, the AEA will ask its 
membership to help distribute these 
products.

At the Canada/European Union Eco-
nomic Summit in May, in Prague, Czech 
Republic, an air safety agreement was 
signed by the two governments. This 
will enable the agreement to be present-
ed to the Canadian and EU parliaments 
for ratification. The agreement will 
enable the long-awaited Bilateral Air-
worthiness Treaty, which will include 
procedures for reciprocal acceptance of 
supplemental type certificates between 
Transport Canada Civil Aviation and the 
European Aviation Safety Agency.

Although the content of the proposed 
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SMS: ‘Sadly Misguided 
Strategy’ Revisited

WASHINGTON
THE VIEW   

b y  r I c  p E r I    

             V I c E  p r E s I d E n T  o f  G o V E r n m E n T  &  I n d U s T r y  A f fA I r s  f o r  A E A

FROM

Last year, the AEA’s chairman of the 
board, Barry Aylward, wrote an edi-
torial about Transport Canada Civil 

Aviation’s approach to safety management 
systems (SMS). He referred to SMS as 
the “sadly misguided strategy” of the Ca-
nadian government. In the article, he was 
critical of the process and approach to this 
business tool.

While Aylward and I will debate many 
things from time to time, he likely was 
more correct than not in his writings. This 
sadly misguided government mandate 
has cost both Bombardier and Gulfstream 
more than a million dollars each to imple-
ment, and neither manufacturer is remote-
ly near completion of its implementation 
of SMS.

What is most concerning about this 
costly mandate is, not one government 
agency has offered any tangible safety 
benefit to the typical AEA small business 
avionics shop.

In each briefing I have attended regard-
ing SMS — and I have attended dozens 
in the past few years — no one has ever 
quantified an improvement in aviation 
safety. There is an emotional “feel-good” 
benefit, but no one has come up with any 
tangible, defendable aviation safety ben-
efit. SMS does seem to help “fix” other 
toothless safety and quality mandates the 

authorities currently can’t seem to enforce. 
SMS does seem to help in the short-term, 
but any new program fixes defunct man-
dates in the short-term while they are fresh 
and new.

The final SMS rule for Canada is to be 
introduced in September, and it is to be 
finalized by the first of the year. Australia 
currently has its proposal out for comment. 
Europe still is drafting its proposal. And 
the United States is asking industry for 
advanced input on this misguided govern-
ment mandate.

It is a very complicated program. The 
technical elements of risk identification, 
management and mitigation are all appro-
priate; however, there are so many differ-
ent SMS programs being implemented to-
day in every sector of aviation that herding 
these different approaches into a cohesive 
process might be completely impossible. 
This is an administratively burdensome 
process with little tangible regulatory ben-
efit for small avionics businesses.

In late July, the FAA issued an advanced 
notice of proposed rulemaking. Pay atten-
tion to it — do not ignore it. You already 
should have received an AEA Regulatory 
Update about this or read the notice on 
the AEA website. It is up to you to ask the 
hard questions of your government. The 
advanced notice of proposed rulemaking 

will be available for comment for a very 
short 90-day period, with a closing date 
about the third week of October.

The issue of SMS is two-fold: the prod-
uct and the regulatory process. And then, 
SMS as a product also is two-fold: the 
business (all-encompassing SMS), which 
is quite valuable for large, multi-tiered cor-
porations; and the regulatory SMS — an 
SMS within the scope of the Civil Avia-
tion Act.

I like the premises of risk management, 
risk mitigation and corporate leadership 
SMS promotes. I think these are valuable 
business tools that can bring added value 
to business decisions for even the smallest 
companies. When adopting the total SMS 
package (aviation safety, industrial safety, 
environmental management and corporate 
governance) into decision-making, busi-
ness leaders can make better decisions.

However, I do not support the manipu-
lation of this process by the civil aviation 
authorities to “justify” this business tool as 
a regulatory tool.

First, the civil aviation authorities must 
limit their arguments to their delegated 
authority under their civil aviation laws. 
Their mandate is aviation safety, not labor 
relations, environmental management, in-
dustrial safety or efficient business prac-
tices.

Secondly, who are the civil aviation au-
thorities to tell industry how to run cost-
effective businesses? As I have said often, 
you don’t find many Fortune 500 CEOs 
managing FAA offices. Don’t get me 
wrong, they are good at their jobs, but their 
jobs are not necessarily building and run-
ning successful businesses. Their mandate 
is ultimate safety without regard to cost.

Fortunately, Congress has provided pro-
tections against overzealous government 
regulations to ensure the aviation regula-
tions are “reasonable.” This proposal is not 
reasonable.

Does SMS contain processes that would 
benefit aviation safety? Absolutely. Should 
it be a standalone process for a mainte-
nance organization? Absolutely not. At 
least not for maintenance and manufactur-
ing businesses.

SMS on its own will never pass the 
hurdles of rulemaking in any of the AEA 
membership domains. Each major demo-
graphic has small business protections. So, 
how did this theory gain so much momen-
tum? Simple: through the International 
Civil Aviation Organization (ICAO).

Does it make sense for airlines? Abso-
lutely. The fractured regulatory structure 
of our aviation regulations allows for di-
vided corporate leadership, which both 
insulates the senior leadership and allows 
one division of a company to make deci-
sions impacting other departments without 
any mandate for corporate oversight.

The European Aviation Safety Agency 
(EASA) is correcting this by proposing a 
complete redesign of the aviation regula-
tions so there is a single certificate for a 
multi-faceted company. Under EASA’s 

proposal, a single certificate could cover 
everything from flight training and air op-
erations to maintenance and manufactur-
ing.

In the U.S., Canada and Australia, 
which use the legacy regulatory structure, 
the civil aviation authorities only option is 
to create this overarching “umbrella” re-
quirement to bring each of the certificates 
under the same management level.

Does a regulatory SMS make sense for 
a single-tiered company? Absolutely not. 
However, the regulations could benefit 
from some of the elements of SMS.

During the Aviation Rulemaking Com-
mittee I attended in late July, Dan Maurino 
from ICAO said the tools and guidance 
ICAO developed were intended for ICAO 
Annex 6 operators (international commer-
cial operators) and their maintenance orga-
nizations. He said the SARP and guidance 
was not written with any consideration of 
its application to independent maintenance 
organizations or manufacturers.

He did not reject SMS for maintenance 
and manufacturing. He simply said the 
ICAO tools were not developed specifi-
cally for maintenance and manufacturing; 
they were developed for operators, and as 
such, a different approach might be more 
appropriate.

What might be a different approach? 
Perhaps incorporating risk identification, 
management and mitigation into the basic 
repair station regulations? Most risks in a 
repair station are outside the scope of the 
repair station to mitigate.

What is the authority going to do with 
the identified risks outside of the author-
ity of the repair station? Will SMS create 

a new reporting requirement for repair sta-
tions?

How will the CAA link the repair station 
risks to CAA personnel issues, OEM man-
uals or operator decisions? Will the CAA 
have a mandate to actually act upon the re-
ports made by the repair stations? Will it be 
transparent with the CAA reporting back to 
the repair station with the CAA’s mitigat-
ing action? SMS simply cannot work with-
out communication, action and reaction.

What is the protocol when the risk iden-
tified by a repair station must be mitigated 
by another certificate holder? Will the 
OEM or operator be “required” to mitigate 
any suspected risk? Once reported, what is 
the responsibility of the independent repair 
station?

And what about maintenance mandates 
that are only suggested for Part 91 opera-
tors? Or what about SMS mandates that 
must be mitigated by non-SMS organiza-
tions, such as individual aircraft owners?

For years, the FAA has deprived the pub-
lic of its right to implement SMS through 
“voluntary” compliance without the due 
regulatory process mandated by Congress 
and the White House for this costly experi-
ment.

This sadly misguided mandate will cost 
repair stations thousands of dollars in ad-
ministrative burden even if nothing physi-
cally changes in the repair station opera-
tion.

The FAA is asking for your questions 
today. Don’t hold back. Make sure your 
voice is heard loud and clear.

The advanced notice of proposed rule-
making for SMS is available on the AEA 
website at www.aea.net. q

In this monthly column, ric peri of the AEA’s Washington, d.c. office, informs members of the latest regulatory updates.

What is most concerning about this costly mandate is, not one 

government agency has offered any tangible safety benefit to the 

typical AEA small business avionics shop.

Make Your Voice Heard!

ATTeNd ONe OF THe AeA’S
SMS TOWN HALL FORuMS

Sept. 17, Tampa  •  Oct. 1, Kansas City

*During the AEA Regional Meetings
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Air Greenland Inc.

Contact Information:

P.O. Box 1012

3900 Nuuk, Greenland 

Phone: +299-34-34-34

Website: www.airgreenland.com

What They Do: Air Greenland provides 

scheduled airline, air taxi and charter 

services as well as search-and-rescue 

and air ambulance operations. The parent 

company also oversees other ventures, 

including a hotel and travel agency.

Employees: 680 personnel across all 

operations

Owned by: Air Greenland is co-owned 

by the Greenlandic (37.5 percent) 

and Danish (25 percent) governments 

together with SAS (37.5 percent).

Company Began: 1960

AEA Member Since: 1997

Air Greenland Propels Travel 

in Arctic Island Nation
B y  C h r i s t i n e  K n a u e r

“We hAve reNeWed our mIssIoN ANd esTAblIshed our ceNTrAl vAlues,  mAkING

oNe seNTeNce A kINd of mANTrA ThrouGh IT All — The cusTomer,  The f Irm 

ANd ourselves — IN ThAT order.”

— PIA c.  bANG,  commuNIcATIoNs offIcer for AIr  GreeNlANd

 Continued on following page  

member
ProfIle

T
hroughout Greenland, spectacular scenes capture the senses. 

Icebergs float in glacier-carved fjords. Arctic hunters mush dogsleds. 

Reindeer and musk ox dot the countryside. It’s here in Greenland where you 

can walk to the very fringe of the mammoth ice cap and peer over packed snow so 

ancient it knew the dinosaurs.

This Danish territory, which lies just a few hundred kilometers from the North 

Pole, is a contradiction of sorts with prefabricated houses 

and quaint turf huts, fast-food joints and drying sealskins 

near smoky fires. The regional airline, Air Greenland, 

ensures natives and guests can reach it all — from the 

country’s vibrant, modern cities and its quaint small 

towns to its historical villages built on Inuit culture.

Since 1960, Air Greenland has provided residents 

and visitors access to the world’s largest non-continen-

tal island. Last year, the airline flew some 5.2 million 

kilometers of domestic and international flights, carrying 

403,000 passengers to 66 towns, settlements and airports.

Air Greenland’s fleet consists of fixed-wing and rotor-wing aircraft, including 

an Airbus 330, Boeing 757, six Dash-7 aircraft, two Twin Otters and a Beechcraft 

Super King Air B200. The company 

also operates two Sikorsky S-61N, five 

Bell 212, four Bell 222, two AS 350 B2 

and eight AS 350 B3 helicopters.

For domestic routes, Air Greenland 

predominately uses 50-passenger Dash-

7 aircraft, although the cabins often are 

partially filled with cargo. Flights into 

remote locations are mostly by heli-

copter.
Operating regularly in sub-zero tem-

peratures for more than 40 years has 

honed Air Greenland into an arctic spe-

cialist. Along with a regional airline, it 

provides quick medical evacuations in 

frigid conditions, delivers heli-skiers 

to snowy mountaintops, rescues lost 

adventurers, ferries scientists to the 

edge of the ice cap and transports large 

loads to remote locations.

In 2007, Air Greenland also flew a 

substantial number of charter flights 

for mineral exploration and scien-

tific research, and helped transport 

personnel for telecom companies. 

Telecommunications represents a grow-

ing industry in a country where the 

past, present and future are reflected in 

villages, towns and cities separated by 

rugged terrain. 

Along with airline, air taxi and char-

ter services, the company also oper-

ates other ventures, such as a hotel 

and travel agency, which help promote 

tourism and steer passengers toward 

Air Greenland’s airline business.

cold conditions create challenges

To reduce costs and stay competitive, 

Air Greenland maintains and modifies 

its fixed-wing and rotor-wing aircraft 

at its main base in Nuuk, Greenland’s 

capital city. The facility houses a 228-

square-meter avionics and electrical 

shop, 612 square meters of other shops, 

including powerplant and paint, and 

two maintenance hangars totaling more 

than 3,100 square meters. 

“In the electronics shop, we bench 

test, repair and overhaul a variety of 

the avionics components in our fixed-

wing aircraft and helicopters,” said 

Peter Thulesen, electrical engineer for 

Air Greenland.

Five employees in the avionics/elec-

trical shop mostly maintain batteries 

and overhaul starter and A/C genera-

tors. The airline’s avionics technician 

typically repairs VHF com, intercom 

system components and instruments. 

With three-quarters of Greenland 

lying within the Arctic Circle, tempera-

tures can plunge to minus 40 degrees 

Celsius in winter. The bitterly cold 

conditions offer several operational 

and maintenance challenges for pilots 

and technicians. Despite the challenges 

and the fact that winter months are less 

profitable, Air Greenland works to pro-

vide air service as it can year-round.

“We have different challenges to 

deal with. First of all, most engines 

and gearboxes need preheating to have 

an oil temperature above zero degrees 

Celsius before start,” said Claus 

Motzfeldt, aircraft mechanic for Air 

Greenland. “Helicopters parked out-

side at remote places will need to be 
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Patricia Luebke, contributing writ-
er for Avionics News, recently spoke 
with Mary McBride to learn about 
her life and work at Honeywell in 
Olathe, Kan.

How long have you worked 
at Honeywell and what’s your 
current job?

I’ve been here for 20 years in sev-
eral different departments. I’ve been 
the inside sales manager for five years. 
In that job, I support the area sales 
managers, work with our dealer net-
work and talk to end-users about the 
features and functions of Honeywell 
products.

We have regions, each of which 
has an area sales manager, so I am 
the manager of six inside sales reps, 
and each of those reps has a region or 
regions they cover.

Where did you start at Honeywell?
I started at Bendix/King as a lab 

assistant in test-equipment engi-
neering. I’ve been in a lot of differ-
ent departments, which is good.

Honeywell is such a huge company. 
What’s the best part of working at 
a company that size?

What comes to mind is all the 
expertise available from my co-
workers. You can find someone who 
is an expert on just about anything. 
There are a lot of internal transfers 
within the company, so there are 
always opportunities. Plus, because 
of the varied backgrounds of people, 
we have situations where an engine 
guy knows avionics or an avionics 
guy knows engines.

What do you like best 
about your job?

The variety. I’m doing something 
different every hour of every day. We 
get to know the dealers; they’ll call 
me often if they don’t know where 
to go for help within Honeywell, and 
I feel like Sherlock Holmes some-
times, such as when I’m trying to 
help with legacy products or prod-
ucts outside of aviation.

Which product is the oldest 
one you get questions about?

Probably the KX 170B, which is 
35 years old. Someone will call who 
wants a replacement part or a face-
plate. We always go and check the 
stock because you never know what 
you may find.

Honeywell is a diversified 
technology and manufac-
turing leader of aerospace 

products and services; control tech-
nologies for buildings, homes and in-
dustry; automotive products; power 
generation systems; specialty chemi-
cals; fibers; plastics; and advanced 
materials. Headquartered in Phoenix, 
Ariz., Honeywell Aerospace is a global 
provider of integrated avionics, en-
gines, systems and service solutions 
for aircraft manufacturers, airlines, 
business aviation, general aviation, 
military, space and airport operations.
The mission of Bendix/King by Hon-
eywell is to make flying safer, more 
affordable and fun through its com-
munications and navigation avion-
ics, flight-information services, flight 
controls, weather radar, integrated 
hazard avoidance systems and multi-
function displays. 

— I n t e r v I e w  b y  P a t r I c I a  L u e b k e

With...

Mary McBride of Honeywell

Mary McBride of Honeywell» » »

I am a multi-tasker, and 
there are lots of internal 
processes that we’re work-
ing, lots of phone calls to 
answer. I also have a hand 
in developing promotional 
programs, package deals 
for the light sport aircraft 
market, and give input, for 
example, for a dealer and 
looking for volume pric-
ing, or working on pricing 
and availability for a legacy 
product.

What’s a typical day for you?

A

What’s a typical question 
from a dealer?

I field a wide range of questions 
about our current products, but with 
legacy products, it’s usually about 
parts. They may want just a new 
knob; they want to fix it for a cus-
tomer. Sometimes we help them 
and sometimes we can’t. We have 
a group within the company called 
Honeywell Aerospace Trading, which 
sells used parts and equipment. It’s 
a great service we provide to dealers 
and end-users.

Of course, a very frequently asked 
question is anything to do with the 
AV8OR. We get every question, every 
day — it’s a very popular product.

You go to all the trade shows, 
I’m sure. Do you have a favorite?

I love Oshkosh because you see so 
many people. The first time I went, 
I spoke so much in the booth that I 
lost my voice in two days. I’ve been 
going for 10 or 11 years and I’ve 
learned a lot talking to all the differ-
ent customers.

My second favorite is AEA. Of 
course, there are no end-users, but 
we talk to our dealers and have 
breakout sessions. This past year, we 
had a breakout session with our New 
Zealand and Australia dealers and we 
learned a lot. They were very candid! 
They really speak their mind.

Getting back to something you said 
before: Even though you’re in sales, 
you are involved in marketing, too?

Yes, quite a bit because I’ve been 
here a long time. We have teams 
with groups from marketing and 
sales. We have marketing communi-
cations people who work with out-
side ad agencies, and sometimes we 
can help out on product functionality 
questions.

So, outside of work, what do 
you do for fun?

My dad just made me a brand-new 
set of golf clubs. He put them all 
together, and he’s been training me. 
I have only played golf once a year 
at customer events, so I’m not good 
at it. I can really drive well, so I am 
hoping I’ll get better. My last score 
was 117.

Your father made 
your clubs?

Yes, he’s a golf freak. He made 
them and I only had to pay $235 for 
all new woods and all new irons. 
This is a hobby of his. Before he 
retired, he was a program manager 
for Union Pacific for years. He had 
always golfed, and gets all the golf 
magazines. My goal is to not be a 
shankapotamus. I go to the driving 
range once a week, and play a round 
twice a month.

Anything else you can tell us about 
your spare time?

I also run about 25 miles a week 
and do a three- or five-mile run 
every morning with my iPod, which is 
full of music from the ’70s and ’80s.

I have two sons: Mark, who is 25 
and a customer rep with T-Mobile, 
and he hooks up my other son, John, 
who is 14, with all the latest tech-
nology. John loves soccer and plays 
every day if he can. We vacation in 
Lake of the Ozarks and go boating. 
Friends have a cabin, so I try to be a 
good houseguest and do some of the 
cooking. It’s about three and a half 
hours from Olathe, but well worth 
the ride.

One last question. 
I’m not quite sure why you’re 
in Olathe. Why not Phoenix?

My boss, Michael Donlan, who is 
vice president of sales, is in Phoenix, 
but he agreed to let me stay here 
since I’m originally from Kansas 
City. I’ve thought about moving to 
Phoenix — maybe that will hap-
pen down the road sometime as I 
have several relatives who live in the 
Phoenix area. q

For more information, visit 
Honeywell at www.honeywell.com.

Of course, a very frequently asked question is anything 

to do with the av8Or. we get every question, every day 

— it’s a very popular product.
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The

of Developing Helicopter Autopilots

“ H e l i co p te r s  a re  re a l l y  a b u n c h  o f  p a r t s  f l y i n g  i n re l at i ve l y  c l o s e  fo r m at i o n ;  a l l 
ro t at i n g  a ro u n d  a  d i f fe re nt 
a x i s .  Th i n g s  wo r k  we l l  u nt i l 
o n e  o f  t h e  p a r t s  b re a k s fo r m at i o n .” —  An o ny m o u s

B y  D a l e  S m i t h

Many years ago, when I had much 
more extra money — and nerve — I decided 
to learn to fly helicopters. My instructor 
described it as, “Trying to rub your head with 
your right hand while patting your stomach 
with your left hand, all while alternately 
standing on one leg.” After 25 hours of training, I was just start-

ing to get the head and stomach part down pat 
when my new bride suggested we had better 
uses for our money than me beating the air 
into submission in a helicopter. Would I have 
ever mastered the “swing-wing?” The jury is 
still out, but trying again is on my bucket list.

Helicopters are a challenge to fly and an 
even greater challenge to fly well. So, if this 
can be said for you or me, imagine the hurdles 
an autopilot manufacturer goes through to 
create an electronic system that can mimic a 
human pilot’s eye-hand-arm-foot coordina-
tion. 

“The challenge in developing a new heli-
copter autopilot is determined by several fac-
tors,” said Don Shaw, director of research and 
development (AFCS) for Sagem Avionics.

“A short list is: the dynamic stability of 
the helicopter, VFR or IFR requirements, 
the capacity of the autopilot, two-, three- or 
four-axis, and the level of integration with the 
existing avionics,” he said.If you already have an autopilot for an 

airplane, why can’t you just modify it for a 
helicopter?

“Airplane autopilots are typically designed 
for use only after climb-out speed is attained,” 
said Jake Hart, retired vice president of auto-
pilot systems for Chelton Avionics. “The ideal 
helicopter autopilot is engaged before lift-off 

downs&

HeliSAS automatically recovers to a neutral
attitude when the cyclic is released.
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